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Bl Phase 4 Management Plan Grand Design

Leverage market characteristics to create added value from the customer’s perspective
Maximize utilization of know-how developed through Suruga’s retail strategy
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Infrastructure gpet Flexibility
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B Further Growth Potential in the Retail Market
 Corporate Revenue Growth and Personal Consumption |

Funds Surplus/Shortfall by Sector |
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Source: Bank of Japan

Corporations went from shortfall to surplus.
Household surplus trending downward.
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Sources: Ministry of Finance Policy Research Institute and Japan Cabinet Office

Corporate revenues facing tough headwinds.
Personal consumption rising as a % of GDP.
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Hl Future Direction of Suruga’s Retail Strategy

Suruga evolved from a maverick into a market creator

2000 through 2009

Wleljor seift 2wely
frogn 9eirie) =l

Transforrrzation ific
2| clUsiorrlar-orianiae

PUSIHESS

Automated screening
Introduced CRM

Online banking

reclos=oz1sec galn

Into Tokyo and major cities

Offered mortgages and
other unique products

Tie-up with Japan Post Bank

Multidimensional
segment strategy

Deep understanding
of the customer

Service with a personal touch

Developed know-how over 20+ years in retail — Development of differentiated products

Moving forward, Suruga will continue to “deliver the right product or service at the right price.”

SURUGA bank
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Bl What Customer-Oriented Means to Suruga

The essential significance of adding a customer-oriented perspective to retail financing lies in
maximizing both customer value and bank offering value by integrating the collection, accumulation and
analysis of customer information.

Household Lot
chooling

Deepening customer data

Build relationships suited
to customer needs Japan Post
based on integrated Bank /

customer data - 7
"""""""" Our access channels

Monetizing customer data

New profit opportunities
by targeting new markets
and segments

Online . 3
branches / \ pranches.#

Accumulate data \' Accumulate data

\/ \/
An:ly:ﬁnandnlgverracﬁf | Screen in In fO rma tion I ] : Analyze and leverage :
sc;aetz frog:naa c::e:it Screening g Demographig¢s demographics and transaction |
monitoring and sales and credit marketing | marketing argiransagapn e e coemonta ot
perspective data = histories :

Quality-oriented management mindset

Su RUGA bank ©2011 SURUGA bank, Ltd. All rights reserved. g




B Environment for Banks and Management Challenges

Declining ‘ b
_international §
competitiveness

. Rigid
Supply chain ;% _ industrial
disruptions | . structure |
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Increased uncertainty about the outlook

Recovery, rebuilding, M&A and shift
overseas—these trends in full swing

Wholesale lending environment  Ea— mememm—— CONsUmMer lending environment

J

Corporations Concerns about,

natural resources’

__ stable power ,@f‘é “"%% Mﬁﬁﬁo
S, _
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Anxieties about
the social securitlé

e SYystem 7
" Y ) ’
Concerns about

fiscal bankruptczﬁ
..,and tax hikes :

Low birth rate :
~.and shrinking é

s
n >

- populatio
w2 POP N

Individuals

Consumers Static §
economy &

e

Diversification *
of lifestyles M@g

v

Individuals looking for ways to live without
relying on the government or society

Moving toward an era of autonomy and self-reliance

Times call for a diverse business model that can stand up to a new market

environment and_a management strategy based on differentiation.

SURUGA bank
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Hl Bank Corporate Lending Market

N NN M M ST S S S S S S N D D o S S S D S S N S S 22 N e B S :

Ten Billion Yen Ten Billion Yen
12,000 - 39,000 3.50%
Consumer lending (lhs) ==#= Lending rate — 3-month TIBOR
11,500 37,000 —
\ 1 7 300% - Corporate default rate
=== Corporate default rate X 50%
11,000 + '
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- 25000
9,000
Corporate lending
(rhs) B 1.00%
8,500 |- 27,000
8,000 25,000 0.50% : . : , . .
CRRCIIN C I T ¢ T ¢ T - A - TR (- B - B ¢ I ¢ s o ) 7 ) f'.v) A
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Year/Month Year/Month
Source: Bank of Japan Sources: Bank of Japan, RDB, Japan Bankers Association website
Consumer lending strong. Corporate lending struggling. Difficult to secure spreads appropriate to credit costs
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Bl Strategic Portfolio Diversification at Suruga

20+ years in portfolio diversification by customer, geographical area and smaller loan sizes.

xxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxx

Smaller loans Geography Customer
— = gsess—
Consumer loans ratio Consumer loans ratio _| Consumer loan balance Consumer loan balance |
16.2% 80.3% by geograhical area by customer segments

Home loans

Professionals

Personal loa .
Executives

Home loans Diversification
of loan portfolio

Corporate V/ Major cities ' D
and nation wide octors
other loans
Shizuoka Newly affluent
Standard
Corporate -¥$-__ Kanagawa etc.
and other loans = .
March 1989 March 2011

Built a risk-resistant loan portfolio by pursuing a focus on retail business,
alliance strategies with other industries, and expansion into broader geographies.
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B A Unique Personal Loan Business Achievable by Suruga

A personal loan business unique to a bank that Suruga can deliver

Nonbank business model

Customer

1

Fewer target customers
due to Moneylending Law revision

Moneylending Law revision
driving reviews of
products but still

unable to differentiate

Depressed earnings
make it difficult
to secure customers
advertising to
the masses

Products Channels

Product-oriented business model in dire straits
due to Revised Moneylending Law

L=

—/

[ Suruga business model ]

. | customer | ... Credit
/——_Deposns--— Customer ~-\ o, o

"~ Debit N Small __Mortgag’e/
cards,/ ~~~Settlement- - nsurance--- - loans, loans

Comprehensive view of demographics,
credit, and transaction histories

Tailor-made products
capable of supporting
customer needs

Broad reach
through diverse
channels

Products Channels

Implement a business that sees the customer
in its entirety doing what only a bank can do.
—

Single-source management and
operation of customer demographics,
credit info and transaction histories

—

Retain competitive edge as a difference
against other banks and companies

SURUGA bank
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Bl Suruga’s Personal Loan Business
Relationship between customer Suruga personal loan product family 3
demographics and profitability :

. Capable of supporting all customer personal loan needs
High <«—— Earnings per customer ———
A ‘ — —
I
I
| High
'
I :
I ; :
o | Automatic : 7 2
C H 5= n
1z} I overdraft : o g
g g service @ c3|>
S 15 2 B
3 3 S Q.
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® . Cash advance 3
2 5 cards &
< :
' - . S S S S S T S — \ |*: i
| | \ [ Low
1|  Business domain of nonbank | 1 { Areas that can be reached
0 \ (| in the future
Low L E E B B B B B B B B B '
Small Amount Large
<«——  Number of customers — of credit 9
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Bl Uniqueness of Suruga in Personal Loan Business

Suruga’s personal loan business is different than others

Ordinary
Nonbank Suruga’s marketing engine
banks 9 g eng
aretng %

| e B e e i i 2
Accept Nonbank Bank : : Jpainininiiaininiuininiain 6
application I Hypothesis/needs [ : Info 0
: scenario : ) databases h
1
\/ > : | : ¥
— 1 | : i :
(@) | Measure potential : | : :
. Nonbank e : market size : : b
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. g = .
screening g_ 8 : i i 7 : :

= 1 H |
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P i . c 1 Approach | ! atabases |
monitoring 2 d c . ! : ‘)
O —~+ (9 : 1 ! I :'
\/ E 'c_:D"' & oo : v : : \/ : :
3 | Test marketing : : : i

] 1 ! |
Collection Nonbank | :<::>: i i

] 1 ! |
! Validate : ! &
\/ | hypothesis ' : Z / [
T . F R : : 1 Credit screening P
: Sell single product | : Handle only : Tailor-made products : : : i : :

,  from a product- 1 I standardized 1 from a customer- e e ! fmmmm e .

: oriented approach : : products : oriented approach
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H Yield / Margins (Overall)
_ Netinterestmargin |

== SURUGA Loan-deposit margin §
== Average All Regional Banks (after deduction from expense ratio) g
0,
110% @t 2% 1.09%
1.09%
-l SURUGA
—/x- Average All Regional Banks
0 (10/9) 1.92% 1.95%
044%  043% a0 . q
% 0.37% 0.14% 1.78%

07/3 08/3 09/3 10/3 11/3

Average balance anc g
ield of outstanding loans :

Average balance of (billion yen)
outstanding loans 2 408.6
=€— Yield on outstanding loans '
2,361.3
2,284.0
0.66% 0.67% 0 (10/9)
A 0-6| 3% 0.61% ¢ fg%
| | | | | |
07/3 08/3 09/3 10/3 11/3
331% 4o,

07/3 08/3 09/3 10/3 11/3

SURUGA bank

Loan-deposit margin

(Yield on outstanding loans - Yield on deposits)

== SURUGA
={= Average All Regional Banks

331% 338 506y

309% 312k

(10/9)

0,
1.85%  1.86% 1.82% 4745 4 70%
A— i A

07/3 08/3 09/3 10/3 11/3

ield on deposits :

Average balance (billion yen.)
L of deposits 3,0471
=~ Yield on deposits
2,944.6
2,813.3
2,780.4
2,714.5
).3 0.34% o
0.2
" 01

07/3 08/3 09/3 10/3 11/3
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H Yield / Margins (Domestic)

Yield:Expense ratio Wé

=== Yield on outstanding loans + Yield on deposits

== Expense ratio
3.65%  3.63%

o
3.35% 3.39% 3.33%

1.44%

0.29%  031%

0.21%
0.13% 0.13%

07/3 08/3 09/3 10/3 11/3

SURUGA bank

Loan-deposit margin :
(after deduction from expense ratio) g

—0— SURUGA
—— Average All Regional Banks

1.
1.86% ° 1.87% R
. 0

0.72% 0.72% (10/9)
i 0.67% 0.63% 0_21%

07/3 08/3 09/3 10/3 11/3

Loan-deposit margin

(Yield on outstanding loans - Yield on deposits)
—0— SURUGA
—— Average All Regional Banks
3.35%  3.32%

3.22% 3.17% 3.20%

. o (10/9)
1.90% 1.90%  4.g49 1.76%  1.72%
*

07/3 08/3 09/3 10/3 11/3
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B Income

Gross Operating Income / Yen loan-deposit income

Core net operating income / Net income

L1 Yen loan-deposit income

| Gross Operating Income

(billion yen)
77.1

79.6 (O Record High
76.9 118
70. 6 10. 6
P
68. 6
P |
64. 1
e
07/3 08/3 09/3 1013

11/3

| Core net operating income [] Netincome

(billion yen)
41.2
38.2
36.5 358
20.0
1.8
10.6
[ I I I
0713 08/3 09/3 10/3 11/3

SURUGA bank
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B Growth of Core Business for the past decade

the amount of increase about ROE / OHR g
Core net operating income ,

N {compared with top10 regional banks
(billion yen) about Core net operating income )
[A Cut in the Operating -30.0% {
- Expenses N
+1 .0 FY2010 Results SURUGA
ROE:19.37% No.1 ‘
OHR:53.10% No.3
Core net operating income B
+23.8 O ~20.0%
H
R
Yen Ioan-deposﬂ
income
+31.2
-10.0%
L 4 . TS
2
‘ * 0
-10.0%
' : ' 5.0%

2001/3 2011/3

SURUGA bank




B Strong Focus on Retail

Consumer loan balance and ratio

e

[1 Personal loans (billion yen)

O Home loans

== Consumer loan ratio

1,446.

—
07/3 08/3 09/3 10/3 11/3

)

EE

New loan contracts i

A,

o

[] New consumer loans second half (bllllon yen)

[] New consumer loans firsthalf ~ =@p= Housing start number (thousand )

275.1

= 263.2
54.6
241.7 I
- 2287
P
124,
1,285

120.1

LN

117.5 106.7

v T
07/3 08/3 09/3 10/3 11/3

Vv

SURUGA bank
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B Focus on More Profitable Products

e Units : billion yen
- . average rate
New type of home loans (average rate)

ash advance

. ca\'r“'d\s
4 decure p
- —Personal | personal loan -
ersonail ioans .
263.2/(6.8%) RS

Home loans, etc. Unsecured loans
994.4 (3.3%) on deed

263.2 billion yen (6.8%)  2.3(4.0%)

gnSﬁcudred loans <cjm deed (billion yen)
2,031.5 billion yen (3.7%) Secured personal loans ’53

259.0
23:393 3.13.9 f7 = 23
494

N

!|

Achievements of Tie-up with Japan Post Bank

P A S B S SR SR S A SR SR S S SR ST A SR AR SRS SRS SR LS RAAE SN RS LT SR SR AT RALE SRR LALE LT SAAE SALE AT RALS AR LALE LALE SIS

Results From May

2008 to 2009 EY2010 Total
Home loans 1731 184 .4 191.6
(billion yen) 130.3 61.8 192.1 163.4
Personal loans
(thousand cases) 23 13 36

08/3 09/3 10/3 11/3

SURUGA bank
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H Home Loans

Distribution of practical rates
for home loans (cumulative)

[ ]under3% 3%level [ | 4%level | | 5% or higher

-@- home loans average placement rate (%)

Mortgage loan balance
by geographical area

|:| Greater Tokyo area

Kanagawa

| | Shizuoka | Major cities nationwide
38.7% 41.8% 44.5% 46.3% 48.5%
3.90% 3 85%
3.69% 3.67% 3.67%
34.5% 33.7% 35.5% 38.6% 40.3% 26.4% 24.7% 99 3%
: 20.3% 18.6%
\ ——— [
41.3% 38.5% 35 5% 34.9% 34 0% 32.9% 30.6% 27.3% 24.7% 22.2%
8.7% 10.7
. . . . 20— 2.9%, |59 4
0713 08/3 09/3 10/3 11/3 0713 08/3 09/3 10/3 11/3

SURUGA bank
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B Delinquency and Loss Rates on Consumer Loans

]
Home loans @g Personal loans

R e e

+ Yield -.- Delinquency rate -.- Loss rate + Yield -‘- Delinquency rate -.- Loss rate

7.45%
o TJ%% 7218 6.83%  6.84%

3.52%
~— 3.34% 3.33% 332% 3.33%
0.41% 0.45% 0.45% 036% _ 0.36% 0.49% 00%% 084% o52% 0.55%
& 0.43% —o——@ O 0.44% o —0— ,
10.29% 0.23%  0.21% . 0.21% , 10.36% 0.27% 042% 00ny
09/3 09/9 10/3 10/9 11/3 09/3 09/9 10/3 10/9 11/3
Delinquency rate = amount 3 months or more overdue / average amount of loan Loss rate = default ratio X (1 - recovery rate)

Su RU GA ban k ©2011 SURUGA bank, Ltd. All rights reserved.




B Fees income

: : Commission from mutual funds and :
Balance breakdown of investment products insurance products g

O Mutual funds

(billion yen) O Mutual fund sales commissions E Personal pension plans
O Insurance O Mutual fund fees (million yen)
O Other (JGBs in custody & Foreign currency deposits) [ Other Insurance (Fire insurance & Single premium life
. . . insurance & protection insurance)
-} Ratio of investment products Ba'anci:’:d':;’::tme”t
Balance of personal assets
under np'l)anagement 3’444 3,473
(Including personal deposits)
331.3 3145
299.2 304.1 ' 308.3 1,195 oS
135.4 136.6 100.2| 116.5 115.6
1,929
14.1 1,033
13.1 =8N [12.9% [12.9% £’ A
o . ~i : 12.4% 1,284
1,201 ’1 =
139.3 145.6 140.8 138.0 920 203
113.4
1,215 1,346 750
762
583 112
50.4 55.4 58.3 57.2 54.7 108
. . . . . . C|297 | 214  [1e6 | | [128] | | 236
07/3 08/3 09/3 10/3 11/3 07/3 08/3 09/3 10/3 11/3
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B Expenses and OHR

(billion yen)

| | Gross operating income
L] Personnel expenses

Expenses for equipment and
consumables

Taxes

<9 OHR

OHR = —_Qperating expenses

Gross operating income

1 2.3 1 2.3 i
09/3 10/3 11/3

[2.3 B
07/3 08/3
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B Breakdown of Problem Assets based on

the Financial Rehabilitation Law

dotal
collateral
and
guarantees

Mar: 11
Credit
balance

Consumer/
Corporate

Debior
classification

Proportion Collateral

Proportion

Guarantees
* NOTE

(billion yen)

dotal
coverage
ratio

Reserved
ratio

Coverage

: Reserve
ratio

S| -
ok and, consumer | 11.8|  0.58% 7.1 57| 13| 50924 47| 100%|  100%
substantially 400 1.57%
%?)Tilgourpst Corporate 28.1 5.57% 104 8.9 1.5] 36.98% 17.7 100% 100%
Claims with Consumer 2.1 0.10% 1.4 0.7 0.7| 67.31% 0.5| 76.52% 92.32%
collection 16.1 0.63%
risk Corporate 13.9 2.76% 11.6 5.1 6.4] 83.60% 1.7] 76.52% 96.14%
Claims for Consumer 9.8 0.48% 7.0 6.7 20| 71.10% 09| 33.48%| 80.77%
special 20.9 0.82%
attention Corporate 11.1 2.19% 5.0 5.0 0.0] 45.56% 1.4] 24.40%| 58.85%
Consumer 23.9 1.17% 15.5 13.2 22| 65.21% 6.2] 75.19% 91.36%
Sub-total 771 3.03%
Corporate 53.2 10.53% 271 19.1 8.0 50.99% 20.9| 80.42% 90.40%
Normal Consumer {2,015.8 98.82% Total coverage ratio | 90.70%
s 2,468.0] 96.96%
rpor. 452.2 89.46%
Corporate Coverage ratio : Covered by collateral and
consumer |2.039.7 100% guarantees
Total 2545.2 100% RS Reserved ratio : Reserved for unsecured portion
Corporate | 505.4 100% T°t?| coverage . Covered by collateral, guarantees
ratio and reserves

* NOTE:The guarantee is not provided by us. We do not extend the guarantee by paying fee to external entity,
but the third party, who serves as the joint guarantor to the borrower, extends the guarantee.

©2011 SURUGA bank, Ltd. All rights reserved.
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B Bad-loan ratio / Credit costs status

Bad-loan ratio g

-‘- Ratio of disclosed assets
-‘- Ratio of disclosed assets after deduction from reserves

Ratio of disclosed assets after deduction from reserves,
collateral and guarantees

3.95%

2.38%

2.13%
N 1.96%

0.55% 0.52%
0.33% 0.29%  0.28%
07/3 08/3 09/3 10/3 11/3

SURUGA bank

Credit costs status g

| | Core net operating income

(billion yen)

Actual credit costs (credit costs-collection of claims written off)

== Actual credit costs ratio
(actual credit costs/loan average balance)

41.2
38.2
36.5 35.8
33.1
1.7
1.15%
B __m— | 0.45%
+
0.25% 0.26%
0.17% 10.7
5.5 6.0
3.8
07/3 08/3 09/3 10/3 11/3

©2011 SURUGA bank, Ltd. All rights reserved. 22



B Bond Portfolio

1 JGBs Foreign bonds Corporate bonds Regional government bonds
(billion yen)
—l- Average remaining maturity (Year)
394.8
381.4 n
27.3 | 352 4 361.2
17.3 13.5 340.2
fua. 19.8 10.7 9.7
20.3 : 43. 17.9 8.5
316.5 §24-2 319.1 -
- 1704 g9 ' 312.4
18.6
JGBs’ Composition JGBs’ Composition JGBs’ Composition JGBs’ Composition JGBs’ Composition
Short 53.6% Short 55.3% Short 43.9% Short 46.9% Short 47.9%
Variable 43.8% Variable 42.3% Variable 53.3% Variable 45.6% Variable 46.5%

Mid-Long 25% Mid-Long 2.3% Mid-Long 2.7% Mid-Long 1.3% Mid-Long 5.4%

| [ [ [ [ [
07/3 08/3 09/3 10/3 11/3

©2011 SURUGA bank, Ltd. All rights reserved.




B Status of Risk Amount

Integrated Risk Management
IllllIlllelrlll!llllllIllllllllll(bi”ion yen) : Outlier Ratio

1. Confidence level  99% (common)
2. Holding period (business days)
- Credit risk 240 days As of'the end|of
- Deposits and loans, bonds, etc.
] Interest & price fluctuation risk 60 days MarCh! 2011
Buffer (Trading assets is 10 days)
* Price fluctuation risk for equities 120 days
(Unallocated Capital) 3.0 ional risk
188.9 1212 o CIPEELTEL (T Interest Rate Shock +
. Basic methods = 200bp
range
67.7 Interest Rate 6. 9
) Credit Risk Risk Amount billion yen
22.0 ..................................................................................
......... Market Risk
327 Outlier Ratio 3. 5%
Operational Risk ]
13.0 ! 12.3
As of the end of S d Half,
September, 2010 ecggm @ Aﬁﬂgfrén?fgf 1Of
Sources for Allocation  Allocated Capital Risk Amount

Su RUGA ban k ©2011 SURUGA bank, Ltd. All rights reserved.




Bl Capital Levels

1st Repurchased
( Feb 2009 to May 2009)

Retired
( Aug 2009)

2nd Repurchased
(Oct 2009 to Jun 2010)

3rd Repurchased
(Jul 2010 to Oct 2010 )

Total

Plan
(May 2011 to Sep 2011)

7.54 million shares
6.0 billion yen

A 6.80 million shares
A 5.9 billion yen

9.82 million shares
8.0 billion yen

3.99 million shares
3.0 billion yen

14.55 million shares
11.1 billion yen

6.20 million shares
4.0 billion yen

Capital Adequacy Ratio \

—&— International standard capital adequacy ratio (consolidated)

ETTTrTTrrS

—&— Domestic standard capital adequacy ratio (Non—consolidated)
—8— Domestic Tier I ratio (non—consolidated)

| 11.34%  11.29% 11.20%

11 22%.__ S 2\31.01%
10.66% T0.96% L18% 1100 10.57%
10.13 10.42% 10.60% " % 9 98%

e

N\

As of end- March 2011: 8.7% Core Tier | ratio

Accounts for valuation losses on securities holdings, deferred tax
assets, investments in common shares of financial institutions,
software, etc.

[] Tierl == DTA / Tier | ratio N
Deferred tax assets 1858 186.8 (billion yen)
179.6 = - 1 8.6

07/3 08/3

SURUGA bank
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B FY2010 Results and FY2011 Forecast

(billion yen)

FY2009 FY2010 Increase or

Results Results Decrease

(A) (B) (B—A)

Gross operating income 77.8 77.1 A 0.7 79.0
Operating expenses 41.4 40.9 A 0.5 41.5
Net operating income 35.7 33.0 A 2.7 33.0
Core net operating income 33.1 35.8 + 2.7 37.5
Ordinary profit 21.2 1.0 A 20.2 21.0
Net income 14.0 21 A 119 13.6
Actual credit cost 10.7 27.7 + 17.0 11.5
ROE (%) (netincome basis) 7. 64 1. 13 A 6. 51 2 41
EPS(Yen) 55. 16 8. 63 A 46. 53 55. 71
Dividends(Yen) 13.0 13.0 0] 13.0

Su RUGA ban k ©2011 SURUGA bank, Ltd. All rights reserved.




Bl Growth Within Our Corporate Philosophy
| Growth as a Value Exchange System | _Growtn a5 a Wission-Based Company _|

e e

Define growth as greater exchange Define growth as making our mission more achievable.
of value with all stakeholders. As a Life & Business Concierge, help make our customers’ dreams

come true on a timeline that works for them.

Effective system
for managing
capital
Employessh ()| 92 1) Suruga  Growth
G

Direct participation Support system FOUR

system for playing for achieving

arole in society and j:[ happiness >

realizing oneself
aKenolde
MaAe &

Growth Originating in C+P+S j

Y
C Qulture-oriented Respect culture. Leverage the strengths of that culture to realize
Rooted in culture of land where established growth for Suruga.
P Eeople-based Achieve growth through management centered not on corporate
i theory but on the logic of its people.
Always mindful of its role as a social institution.
Achieves ends by means above the social code.

T T LT D e ———————————————




Bl The Environment Surrounding Japan

Japan is at a crossroads Can it recover its competltlveness’?

15 and younger: 65 and older: © . .
smaller part of larger part of 3 O Over compliance From supply-side
lati lati = = to a uniform society to demand-side
population population 2 =
3 3
N = Racking brains over
Worsening fiscal Declining international = @ how to respond to Rigid use of
situation competitiveness ® economic and human talent
social change

Keyword is: Diversification |

The mdnvndual corporation and regions must take their own
initiative toward shifting to values that prioritize diversity highly.

1 % ] f-,‘ ,- ] -~ -
_~Individuals

Corporations Regions

Trying on one’s own to change g Great value in being Demand for diversification
into a mature and mdependen ’ different as part of its of unique cultures grounded

individual. true essence. - in the geographical area.
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For further details regarding the above, please contact

IR Office,
Suruga Bank Ltd.

Tel: +81-3-3279-5536
e-mail: ir.koho@surugabank.co.jp

The foregoing material contains statements regarding future business performance. These statements
are not intended as guarantees of any specific future performance, which is subject to a variety of risks
and uncertainties. Actual future business results may differ from the targets contained in the present
material, due to changes in the external business environment.




