Meeting the Challenge of New Banking

Presentation to investors on fiscal year ended September 30, 2016

SURUGA bank



l Grand Design of the 15 Management Plan

Create value through the unique development of our core businesses adapted to market characteristics
- Maximizing the know-how developed through Suruga Bank’ s retail-focused strategy -

Major markets . Core businesses

! Greater Tokyo area / |
Commurity bark

Strategic and focused
allocation of

1agawa

management resources

S

Network bank Segment bank
. . ( Life support )
Nation-wide services semcetarg@ to specific Alliances with

Asset management
support

through direct channels such external partners
as the Internet, smartphone

. " i
and call centers ) )

Suruga’ s capabilities

Values System Customer base Cross- \ / Speed and \ Open ‘
\k(Our Philosophy) ) \\ Infrastructure ) \\ and database ) \\ marketing ) \\ flexibility ) \\ communication )

Small and medium-sized
corporate lending
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B Suruga’s Business Model

Suruga’s mission in the financial services business u Suruga’s strategy ]

el (Consumers) | el (Businesses) |mmm Generate strong earnings through efficient
management

Financing that triggers
“‘consumer wants” and
personal consumption

Financing for companies and
corporate activities

Be Unique

uonisodoud

Value-added financial services

jeuos.iad

Branch network in Shizuoka and Kanagawa

Ordinary Financial

Institutions Reaching a broader area with brick-and-mortar

branches in major metropolitan areas and
online banking

YI0MISN

Diversify risk and achieve strong Large lot business but competition

earnings simultaneously by pursuing is fierce and margins are low
small lots in high volumes

Create demand among consumers

Financing that creates
demand for consumption

Continue to aid supply primarily to SMEs

Financing for corporate aid

ICT infrastructure dedicated to retail business

alnjonliiseuju|

Data analysis and cross-marketing

Corporate culture that is motivated by
achieving unprecedented success

Contribute to the growth of Japan’s economy by providing finance to
consumers with the aim of creating and stimulating healthy demand among a
broad range of consumers.

almin)
ajeJtodio)

Organization culture that instills intimacy
and a free unbridled spirit

Su RUGA bank © 2016SURUGA bank, Ltd. All rights reserved.



B Suruga’s Secured Loan Business

Suruga’ s secured loan business evolves with the changes in customers’ lifestyles

Ordinary secured loan business

Customer %

paufis
[eaqg

/
\

Real estate channel

abefpow e Joj uoljes|ddy

[EETEY]
Jawosng
1onpotd
ueo| BujsnoH

Y

Financial institution

Housing
__ loan

Mono-line model=
Selling housing loans mainly for the purchase of newly-
built homes via the real estate channel

“Conventional way of living” made possible by ordinary
secured loans

Move
Move 7~ al  Owned Renovation/
detached = rebuilding of

One-room condominium housg/' owned house

rental /apartment condominium

apartment /\ A
£

A ON K

{start) (Goal) |2

Suruga’ s secured loan business

Customer %
o 5 4 =0
38 =g
== i 1 2 3

N 21 ?—, —_— 8t —
i . 8 & 2
: Real estate : : g 32
i Channel 1 g =2
| . . o )
g 22
3 o 3
5
v L=
Bt S

@ ©

Suruga %

Housing Secondary Home Renovation

+ - 5 "

Full-line model
Selling secured loans that match the life events
and values of the customer

“Modern way of living” made possible by Suruga’ s secured |
loans

Su RUGA bank © 2015SURUGA bank, Ltd. All rights reserved.



¢
H Suruga ‘s Personal Loan Strategy

P

~

” S
/ Lifestyle

Cycle

Branches ; station .~ DWAT &4 % J

| Development of segments centered on the customer I | Personalized contact through various channels I
Suruga’ s “Mission” to help make “Line-up” of a wide Quick “screening “CRM"retail
" engines” dreams come true array of new products system” database

Maximizing the value of customer experience

V uawsas

g Juawsas

“Proposal-making
Capabilities”™ |
as a “Dream Navigator™ |
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l Suruga ‘s Marketing Strategy

i @ iﬁ Quantitative Qualitative i é i é
Transaction/
ol Customers Finance repayment/ InvesLtir;l: r;tlasntyle/ Customers

—’ settlement data —’ h

Access channel _  Attributes/ Wishes/  LIICRGENNEIPAM Quantitative data
7~ Non famil Pref /
finance _ amly_ rererences
information Future
( Contact Credit
information information

Qualitative data

segments of analytical
Assumption/ Sma_rtEye Research on capabilities
Verification {Analytical CRM) marketing models

r
D W
< Pata ‘J‘Jél.r'g} .

Data analysis

Discovery of “real”
customer needs

Empirical knowledge

< Cross-marketing center

518
segments

Automatic
screening
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B Expanding The Points of Customer Contact: Launch of “ANA Branch Financial Center”

“Become a smart traveler”: A new stage in Travel X Finance

~A communication space that offers seminars and events to provide customers with tips for travelling and financial support~

ZLHBITANAZE Grand opening on October 21, 2016
. . Located on the 2 floor of Suruga
Financial Center Building in Nihonbashi

Seminars and events are held regularly to offer customers
with the opportunity to communicate.

“Suruga + ANA": Content creation and marketing that
leverages data and knowledge held by both companies

~
Debit
FX
7 Insurance
= W80tk ANAS
Investme
401K/ t %
rita i | @
N

- s business domains ANA’ s busin‘
Non-financia Financial Airline ™ Non-airline business
busines \1sines business

Maximizing the appeal effect by enhancing
our collaborative marketing efforts

SURUGA bank
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l Generating New Points of Customer Contact through Collaboration
with Local Communities

Generating new points of communication by supporting regional development
and by offering experiences and excitement

Tour de SURUGA: Stage Gotemba-Yugawara Tour de SURUGA: Stage Numazu-lzu
Jul 24 (Sun), Sep 11 (Sun), and Oct 30 (Sun) 2016 Aug 7 (Sun), Sep 29 (Sun), Oct 16 (Sun)and Oct 20 (Thu) 2016
A special cycling event that links Suruga Bank’ s cycle stations in A premium cycling event for a selected number of participants organized by
Gotemba and Yugawara the Numazu-shi Cyclist-Friendly Area Development Project Team and the

Kanogawa-area Cycling Promotion Council

Tour de SURUGA » = = Tour de SURUGA

. arss

@

The course is a return trip between the cycling station at Suruga Suruga Bank supported the event together with Numazu City under

Bank’ s Gotemba East Branch and the cycling station at Suruga the partnership agreement.

Bank’ s Yugawara Branch, running through Ashino-ko in Hakone. Travel distance is 90km (advanced course) and 70km (intermediate

The full-day cycling trip is 113km in travel distance, and more course) . Elevation gain is 1,640m. The course, with its ups and

than 2,500m in elevation gain. downs and sharp curves that characterize the landform of lzu, is
suited for advanced and intermediate-level cyclists.

SURUGA bank © 2016SURUGA bank, Ltd. All rights reserved.



Bl Business Alliance with Japan Post Bank

Leveraging Japan Post Bank ‘s nationwide network Cumulative results through the end of Sept. 2016

Customers can apply for our Personal loans
at all 233 Japan Post Bank branches FY2016 H2

Cumulative Results

Total Cumulative

FY2016 H1 Results Results

¥343.3billion ¥20.1billion | ¥363.4billion

S Amounts less than ¥100 million have been rounded down.

155,000 18,000 173,000
loans loans loans

¢ Amounts less than 1,000 loans have been rounded down.

Japan Post Bank’s ST—
nationwide branch network \5 Japan Post

‘Bank branches

_ | 44 Japan Post —
Chugoku =~ Ll Tohoku
i 10 Japan Post

11 Japan Post “._ Bank branches
*_Bank branches

sueoT BuisnoH

i

g——
Kyushu

\ 13 Japan Post
‘. Bank branches

Kanto

| 110 Japan Post
. Bank branches

-

// Chubu /

G e N \ 33 Japan Post
Shikoku ™ . Bank branches

N 6 Japan Post
ma» Bank branches——

1 Japan Post
Bank branch

sueo [euos.ad

e
i

Reach more customers with loan
products that meet customer needs
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M Yield / Margins (Overall)

Net interest margin

—4- SURUGA

"' Average of All Regional Banks

1199 151% 12605 1.44% 1.42%
A . :

(16/3)
027% 0.27% 0.249% 0.27% 0.25%

12/9 13/9  14/9 15/9  16/9

Average balance and
yield on outstanding loans

_I Average balance of (billion yen)
outstanding loans

Yield on outstanding loans
_‘_ Yield on outstanding loans 3,1051

(Average of All Regional Banks) 2 QG4.7
, .

2,846.2
2,719.1
2,586.8
3,250 3.33 3.44
1.62% 1.50 1.40
12/9  13/9 14/9 15/9  16/9

Loan-deposit margin

4~ SURUGA
-A& Average of All Regional Banks

2.25% 2:29%
2.11%

1.86%

0
0.51% 0.44% 0.38% (16/3)

“\\0.:‘3‘5% 0_§4%

[ | |
14/9 15/9 16/9

12/9 13/9

Loan-deposit margin

=4~ SURUGA
- Average of All Regional Banks
0 0,
316% 3.24% 3.34% 3.42% 3.49%
(16/3)

1.55% 1.44%

1.35% 1.26% 1.25%

12/9 13/9 14/9  15/9 16/9
Average balance and
yield on deposits
Average balance of deposits (billion yen)
=&~ Yield on deposits
_‘_ Yield on deposits 4 036 3

(Average of All Regional Banks) 3.967.8
3,789.3" '
3,518.3

12/9 13/9 14/9  15/9 16/9

SURUGA bank
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B Yield / Margins (Domestic)

Yield-Expense ratio

-lll- Yield on outstanding loans -@- Yield on deposits
—A— Expense ratio

Loan-deposit margin

=@ SURUGA
-l Average of All Regional Banks

3.49%
33705 3.44% >4
35405  3-59% 323%  326%
3.46%
3.31% 3.35%
1.55%
1.44% (16/3)
— D L136% 15700 106%
12/9 13/9 14/9 15/9 16/9
1.30% 1.23%
XLZO% -£970 117% 1.18% =€- SURUGA
o * — -ll- Average of All Regional Banks
oo 0050y 2-31%
206% o2
1.91%
0.08% 0.09% 0.09% 0.10%  0.10% 052%  046% o410, 1613)
b . . . . : 0.38%  0.36%
12/9 13/9 14/9 15/9 16/9 12/9 13/9 14/9 15/9 16/9

SURUGA bank
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B Income

Yen loan-deposit profit .~ Gross operating profit Core net operating profit .~ Net income

1 Yen loan-deposit profit (billion yen) 1 Core net operating profit (billion yen)
[ Gross operating profit O Record High [] Netincome O Record High
9.0
53.0 —
N 24.5
472479 239
438446 [ B
il 19.7 Q9.
40.441.0 — 18.5 Q0.8
14.9
13.8 @ P
9.9
pd o o o o £ | — —
12/9 13/9 14/9 15/9 16/9 12/9 13/9 14/9 15/9 16/9
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Bl Summary of Direct Banking

Internet branch / Balance of deposits and outstanding loans

Customer composition ratio EJ 5atance of deposits

(billion yen)
|:| Balance of outstanding loans 570.3
504.3 ©20.7
471.1
368.8
122.2
99.6 06.0
2,112,605 475 150.0
Physical branch Customers AR
network as of 2016/9
67.2% am Direct |
12/9 13/9 14/9 15/9 16/9

—=Y¥jeld on outstanding loans
| 0an-deposit margin

= ¥ield on deposits 523 5.20 5__22
5.06 — —
4.97 514 512 .15
Direct Banking accounts for 32.8% 4.96
of all customers 4.87
0.10 0.10 0.08 0.08 0.07
14/9 15/3 15/9 16/3 16/9
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l Strong Focus on Retail

Consumer loan balance and ratio

[] Personalloans
[l Housingloans

== Retail lending ratio

2,241.9

2,398.8

DN

156.

2,549.7

584.

2,672.5

121.

(billion yen)

2,835.7

822.

12/9

SURUGA bank

13/9

14/9

15/9

16/9

New loan contracts

[] New consumer loans in second half

[ New consumer loans in first half
.‘. Housing starts (thousand)

(billion yen)

465.5
4

393.2
355.7
332.2
193.
179.
176.
199
176
155.
949 929
851
/
12/9 13/9 14/9 15/9 16/9
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B Focus on More Profitable Products

Consumer loans Personal loans

Cash advance cards
Balance: 173.8

As of Sep. 30, 2016
Balance: billion yen
Yield: average rate

Yield: 11.1%
Secured Unsecured loans
. personal loans ~  ondeed
Housing loans eraengl leen Balance: 583.6 Balan 64.9
: Balance: 822.3 ' : o
- Balance: 2,013.4 vield: 5 99 Yield: 4.2% 7.5%
. . 0
Yield: 3.4%
(billion yen)
" Unsecured loans on deed
“ Cash advance cards 822.3
M Secured personal loans 721.4
584.5 ' 173.8
456.8 152.0
123.6
Balance: 2,835.7 o
Yield: 4.1% N TE-T] e
348.9 ’
{Breakdown of Housing loans by interest rate type)

1.3%
e e S8T%varablenterestrate s w5 s
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B Housing Loans

Distribution of practical rates Housing Loan balance
for Housing loans (cumulative) by geographical area

[] under3% 3%level [ 4%level [ | 5% or higher . ok
. reater Tokyo area
=®= Housing loans average placement rate (%) Y Kanagawa
- Housing loans average year-end rate (%) Shizuoka .| Major cities nationwide

0.4% 0.4% 0.4% 0.4% 0.4%

22.5% 22.1%  21.9% 21.7% 21.6%

X 53.59 54.5% 55.8% 57.6% 58.0%
3.99% 4.00% 4.04% 3.99% 2 9394 70

A— ) 120 3.41501) 3.46%

412 6%  42.8%  42.8%  [42.9%  |42.9% e
P A ha1% 3o 13.3%

15.0% 14.2% 13.4% 12.2% 11.2%

34.5% 34.7% 34.9% 35.0% 35.1%

16.3%  16.6% 16.7% 17.0% 17.5%

1 =4

14/9 15/3 15/9 16/3 16/9 14/9 15/3 15/9 16/3 16/9
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Bl Delinquency and Loss Rates on Consumer Loans

. Housingloans | Personal loans

=&~ Yield =@— Delinquency rate == Loss rate =&~ Yield =@— Delinquency rate =fll= Loss rate

6.09% 6.05% 598% 596% 5.95%

-

3.39% 3.42% 3.43% 3.45% 3.46%

Agp—

0.22% 0.22% 0.25% 0.24% 0.23%

-

0.31% 0.32% 0.39% 0.40% 0.48%

o —

_0.03% 0.03% 0.02% 0.04% 0.02% 0.02% _0.07% 0.02% _ 0.02% _ 0.02%
14/9 15/3 15/9 16/3 16/9 14/9 15/3 15/9 16/3 16/9
Delinquency rate = amount 3 months or more overdue / average amount of loan Loss rate = default ratio X (1 - recovery rate)

Su RUGA bank © 2016SURUGA bank, Ltd. All rights reserved.



(] [ ]
B Fees and Commissions
Commission from mutual funds and

insurance products

O Mutual funds (billion yen)
[ Insurance

O Other (JGBs in custody & foreign currency deposits)

-ill- Ratio of investment products

O Mutual fund sales commissions (million yen)
O Mutual fund fees
[0 Commissions for personal pension plans

0 Commissions for other insurance
(Fire insurance & single premium life insurance & protection insurance)

0
8.3%  69% g g 826
g 780 18 750
738 o >
284.1 92771 256.1 646 21
2237 oag = "
a s - 201 385 358
1 ( | 340
36
132.4 27 £ ' g
114.3| 27
94.9
(3 66.0 - 299 338 286 288
49.6 44.0 35.7 23.6 18.1
12/9 13/9 14/9 15/9 16/9 12/9 13/9 14/9 15/9 16/9
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B Expenses and OHR

(billion yen)

| | Gross operating profit
[ 1 Personnel expenses

Expenses for equipment
and consumables

Taxes

-@- OHR

Operating expenses

OHR =
Gross operating profit

12/9 13/9 14/9 15/9 16/9
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B Breakdown of non-performing loans based on the Fin
Reconstruction Law

ancial

Total
collateral
and
guarantees

Sep. 16
Credit
balance

Consumer /
Corporate

Guarantees

Category * NOTE

Collateral

Proportion

Proportion

(billion yen)

Total
coverage
ratio

Reserved
ratio

Coverage
. Reserve
ratio

cb'aims against Consumer 6.1 0.21% 40 2.9 1.1 65.65% 2.1 100% 100%
ankrupt and
substantially 6.8 0.21%
bankrupt obligors Corporate 0.7 0.22% 0.6 0.2 04 79.38% 0.1 100% 100%
Claims with Consumer 2.8 0.10% 1.5 1.2 03] 54.43% 0.4 31.49%| 68.78%
collection 140, 0.43%
risk Corporate 11.2 3.21% 9.8 3.7 6.1 88.46% 0.4 31.49%| 92.09%
Claims for Consumer 6.1 0.21% 3.7 3.6 0.1 60.22% 0.2] 11.48%| 64.79%
special 13.1 0.41%
attention Corporate 7.0 2.00% 3.2 3.2 0.0/ 45.73% 21| 54.24% 75.17%
Consumer 15.0 0.52% 9.2 1.7 1.5 61.35% 2.7\ 47.87% 79.85%
Subtotal 339 1.05%
Corporate 18.9 5.43% 13.6 741 6.5 72.33% 26| 49.98% 86.16%
l\:::::? 31708| 98.95% 20418) 4 Total coverageratio | 8337%
coreerte 3200 94.57% Coverage ratio : Covered by collateral and
guarantees
Total 32047 100% Consumer|  2,856.8 100% Reservedratio  : Reserved for unsecured portion
Corporate 3479 100% Total coverage : Covered by collateral, guarantees
ratio and reserves

* NOTE:The guarantee is not provided by us. We do not extend the guarantee by paying fee to external entity,
but the third party, who serves as the joint guarantor to the borrower, extends the guarantee.

SURUGA bank
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l Non-performing Loans Ratio / Credit Costs
|

(billion yen)
-@- Non-performing loans on the Financial Reconstruction Law [l Core net operating profit
A Non-performing loans from reserves | | Actual credit costs (credit costs-collection of claims written off)
B Non-performing loans after deduction from reserves, <= Actual credit costs ratio
collateral and guarantees (actual credit costs / loan average balance)
29.0 29.8
23.9 24.5
19.7
0.88% 0}22% 0}15%
0.32% 0.32% 0.28% 0.25% . | 008% obo1% 0f11%
L L | L |. 23' | ;AI | |0'1 j I ﬁ |
12/9 13/9 14/9 15/9 16/9 12/9 13/9 14/9 15/9 16/9

Su RUGA bank © 2016SURUGA bank, Ltd. All rights reserved.



B Bond Portfolio

[] JGBs

| | Foreign Bonds

=#= Average remaining maturity (Year)

[ ] Corporate Bonds

| | Regional Government Bonds

Security Deposit Ratio 5. 6%

247.1
0.8
4.0 -
1.56
0.46 0.32 03 ___——
0.32 171.7 . )
' r —-n o — ==
6.5 g — 23.2
20 49
230.7 145.3 145.1 145.1 125.0
JGBs’ Composition JGBs’ Composition JGBs’ Composition JGBs’ Composition JGBs’ Composition
Short 37.0% Short 0.1% Short - Short - Short -
\Iariable 62.9% Variable 99.9% I/ariable 100.0% Ilariable 100.0% \Iariable 100.0%
Mid-Long 0.1% Mid-Long - Mid-Long - Mid-Long - Mid-Long -
I | | I I I | I | |
12/9 13/9 14/9 15/9 16/9

SURUGA bank
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B Status of Risk Amount

Integrated Risk Management Outlier Ratio

(billion yen)
esmm esssssssmEEmE 1. Sources for Allocation = Owned Capital — Deductions*
* General reserve for possible loan losses as qualifying capital, AS Of th e en d Of
Amounts of transitional arrangements
SeEPLEMbEr; 2016
2. Confidence level 99% (common)
3. Holding period (business days)
Buffer * Credit risk 240 days
(Unallocated Capital) * Deposits and loans, bonds, etc.
171.0 Interest & price fluctuation risk 60 days Interest Rate e 200bp
(Trading assets is 10 days) Shock range -
* Price fluctuation risk for equities 120 days
4. Operational risk
Basic methods
Interest Rate 0.6
Risk Amount billion yen
Credit Risk
Market Risk Outlier Ratio 0. 2%
Operational Risk ]

First Half, 2016 First Half, 2016 As of the end of
; . i September, 2016
Sources for Allocation  Allocated Capital Risk Amount

Su RUGA bank © 2016SURUGA bank, Ltd. All rights reserved.



B Capital Levels

Deferred tax assets / Owned Capital

-9- DTA/Owned Capital (billion yen)
[1 Owned Capital
Deferred tax assets 295.9
283.1 -
-
257.6
(previous standard) ™
233.1
(previous standard) -
209.6
-~
6.2%
1.29
13.0 Go 1P
| ' 3.1 1.7 3.2
—"3 —_—

12/9 13/9 14/9 15/9 16/9

Capital adequacy ratio

12.159% 12:22%

(previous standard) 11.53%
11.17%

(previous standard)

10.72%

12/9 13/9 14/9 15/9 16/9

* new standard : based on the new domestic standard

1 Commemorative dividends (fiscal year-end) (yen)

I Ordinary dividends (fiscal year-end)
O Interim dividends 20.0

17.0

20.0 20.0 (Forecast)

(Forecast)

13/3 14/3 15/3 16/3 17/3

SURUGA bank
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B FY2016 First Half Results and FY2016 Forecast

(billion yen)
Results Results Increase or
Sep 2015 Sep 2016 Decrease Fli)Yri(c);gt

(A) (B) (B—A)
Gross operating profit 53.0 54.0 +1.0 108. 5
Operating expenses 23. 1 24. 1 +1.0 48. 0
Net operating profit 29. 8 30.0 +0. 2 60. 5
Core net operating profit 29. 0 29. 8 +0. 8 60. 5
Ordinary profit 27. 8 27. 4 AO. 4 55.0
Net income 18. 5 19. 1 +0. 6 37.0
Actual credit costs 1.7 2.3 +0. 6 4.5
ROE (%) ( net income basis ) 14. 23 13. 78 AO. 45 13. 44
EPS (yen) 78. 17 82. 655 +4. 38 159. 80
Dividends (yen) 9.5 10.0 +0.5 20.0

SURUGA bank
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l CSR as Suruga Sees it Creating the Future

Suruga’s CSR Framework Concept

Value for the Future

What we can do for the children of tomorrow

Opportunity
A

v
Responsibility

TR P A S AT N

ERFERELTORM N EENE

(BPEOREBIO TS (PAHE) LNIBFEL

UF-vENY - EARELTOSANSE

[ Strategic value as a

core business

Value for the future for the
children of tomorrow

Basic CSR for
sustainability

Management that seeks

to do what is right, not

merely comply wiqt’h the
Ve

law 6
s, ET R

e N

Suruga’s CSR Activity: Seedlings for the Future Project

Efforts to support the healthy growth of the children
who represent the future

Program supporting creating the future
Aiming to realize an autonomous society

Tea Ceremony for Children - them Lgb “Mirai-no-Yuenchi
“Kiku no Chakai” fume - special sponsor
n

SERLBMRLAS F o T S eco
action

LR TR TR
MBATUNCLe
AVTIRWEE N TOT

MARERRTE - FET A

Next generation training support

Cultures program
action For the children of tomorrow
Zews oo~ Seedling for the Future Concert

o n-Te-b- TN

“Happy Cinderella” -
by Hiroshi Aoshim

Soccer school

SURUGA bank
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l Growth Within Our Corporate Philosophy

Growth as a Mission-Based Company

Growth as a Value Exchange System

Suruga

Group

Local
community

Define growth as making our mission more achievable.
As a Life & Business navigator, help make our customers’

Define growth as greater exchange
dreams come true on a timeline that works for them.

of value with all stakeholders.

Growth Originating in C*P*S

@ Culture-oriented . gowthforSuuga.

Rooted in culture of land where established i S SIS S S S S S S S S S S S S S S SIS S S S S !

T r Achieve growth through management centered not on corporate |

People-based theory but on the logic of its people. i
Centered around its people

______________________________________________________________________

Social-perspective 3 Always mindful of its role as a social institution. i
~ Seeks improved sociality : Achieves ends by means above the social code. :

_______________________________________________________________________

Su RUGA bank © 2016SURUGA bank, Ltd. All rights reserved.



For further details, please contact

IR Office,
SURUGA bank Ltd.

Tel: +81-3-3279-5536
e-mail: irkoho@surugabank.co.jp

The foregoing material contains statements regarding future business performance. These statements
are not intended as guarantees of any specific future performance, which is subject to a variety of risks
and uncertainties. Actual future business results may differ from the targets contained in the present
material, due to changes in the external business environment.




